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Disclaimer

This investar presentation ¢"Inwestor Presentation”) is for informational purposes o sssistinterested partes in making their own evaluation with respect to the ed business combination (the *Business Combination”)
between Collier Crask ("GCHT) and Ulz Guality Foods, LLG {*Utz" or the * mpaﬁﬁ. The informadion contained herein does not purpod 1o be all-inclusve and none of COH, Utz or their respective affiliales makes any representation
or varranly, xpress of implied, as 1o the accuracy, compleleness or reliabity of the information contained in this Investor Presentalion

This Investor Presantation does not constitute (i) a solicitation of a proxy. consent or authonzation with rasﬂec:t to any securities or in Eﬁ&ad of the proposed Business Combination or {iiy an offer 1o s=l, a solicitation of an offer to
buy, or a recommendation bo purchase any securily of Ulz, COH, or any of their respective alfiliates. You should nol construe the contenls of this pr ion as legal, b, ing or investment advice or a recommendation. You
should consull your cwn counsel and tax and linancial advisors as to lkegal and related matters conceming the matters described hersin, and, by aceepting this presentation, you conlfinm that you are nod retying upon the mlanmmation
contained herein to make any decision.

The disltribation of this Invester Presentation may also be reslricled by law and persens inlo whose pessession this lnvestor Presentalion comes should infarm themselves aboul and cbserde any such reslriclions. The recipient
acknowledges that o ks (a) aware that the United States securities laws prohibit agg person who has material, non-public information concerning a company from purchasing or selling securibes of such company or from
communicating such information to any other person under circumstances in which It is reasonably foreseeable that such person is likely to purchase or sell such securities, and (b) familiar with the Securities Exchange Act of 1934,
as armended, and the rules and regulalions promulgated thereunder (collectively, the "Exchange AcT), and that the recipient will neiher use, nor cause any third party to use, this Investor Presentation or any information containesd
herein in contravention of the Exchange Act, including, witheut Emitation, Fule 10b-5 mereundger.

Forward-Looking Statemants. Certain statements in this presentation magaba considened forward-looking statements. Fomard-luukin?hstahamanis generally relate to future events or CCH's or the Company's futune financial or
operating pesformance. For example, projections of future Adjusted Net Sales. Adjusted EBITDA, Pro Forma Adjusled EBITDA and ofher metries are forward-looking statements. In some cases. you can icenlify fervard-looking
slatemants by termenology such as ‘may”, “should”, “expect”, “intend”, “will", "eskmate”, “anticipate”, “belleve”, “predict’, “patential” or “continue”, o the negatives of these terma or variations of them or similar lerminelogy. Such
forviard-looking staternents are subject to risks, uncertainties, and other factors which could causz actual results to differ materially from those expressed or implied by such forward looking statements.

Thesse lonward-looking slatements are based upon st and imgions thal, while ' By COH and ite management, and ULz and de management, as the cage may be, are inherently uncertain, Faclors that
cause actisl rasilts 1o differ materially from curment expectations. include, bt are not limited ta: (1) the accumance of any svent, change o ather aircumstances that could give riss to the termuination of negatiations and any
sutsaquant definitive agreemeants with respact to the Businass Combinaticn; ¢2F the cutcoma of any legal Dmedin%s that may be instiuted against CCH, the combinad company or thars following the annauncement of the
Busiriss Combamation and any definilive agresments with respec! [hersto; (31 the inabity 1o eomplate the Business Gormbinalicn due 1o e Failoie o obtain agoroval of the shareholdens of COH, 16 ablain finandng le complete the
Business Combinalion or to salsfy olher cénddions to closing; {4} changes to the propesed streciure of the Busingss Combination that rmay be req&uuired ar agprn riate as a result of applicable laws or regulations ar as a condition to
obtaining regulatory approval of the Business Combination; (%) the ability to mest the MY'SE's listing standards following the consummation of the Business Combination; (&) the risk that the Business Combination disrupts current
plans and operations of Utz as a result of the announcement and consummadion of the Business Combination; (7) the ability to recognize the anficipated benefits of the Business Combinalion, which may be affected by, among other
things, compedition, Ihe ability of the combined company ko grow and lmna%e grewlh profitably, maintain relalienships with customers and suppliers and retain its management and key empl - (B} cosis related fo the Business
Combination; (9) chsn‘?;s in applicable laws or regulations; {10} the poasibility that Utz or the combinad campany maﬁ be adwersely affected by other economic, business, andfor competitive factars; 11'3 Utz's estimates of expenses
EDI-I&E:DIDEIE%I zg‘ll'lg (T2} other risks and uncartainties set forth in the saction entifled “Risk Factors™ and “Cautionary Note Regarding Forward-Looking Statements” in CCH's Annual Report on Form 1 for the fiscal year ended
ermber 31, 3

Mothing in this pressntation should be regarded as a represantation by any person that the forward-looking statements sat forth herein will be achisved or that any of the contemplated results of such forward-looking statements will
be achieved. You should rot place undue reliance on forwand-looking statements, which speak only as of the date they are made. Meither CCH nor the Company undertakes any dufy to update these forward-looking statements.

Mon-GAAP Financial Information. In this presentation, CCH and the Company may refer to cerain non-GAAP financial messures, including Adjusted det Sales, Adjusted EBITDA and Pro Forma Adjusted EBITDA, among others.
Please rafer 1o footnotes whare presentad on each page of this presentation or to the appendix found at the and of this presentation for a reconciliation of these measures 1o what the Company belisves are the most direct
comparable measure evaluated maccordance with generally aDchJch accounting principles in the S, ("GARAPT). This presentalion also inchedes certain projections of non-GAAR financial measures. Duee to the high variability and
difficulty in meaking securale forecasls and projections of some of the infermation excludad from these ggectea meagures, toselner wilh some of the exclugded informalion nol being sscertanable or aecessible, e Company i unable
to quantify certsin amiounts that would b2 requirad to be included in the most directly comparabls GAAP financial measures without unressonable effort. Consequently, no disclasure of estimated comparable GAAP measures is
included and no reconciliation of the forward-loaking nen-GAAP financial measures i included,

Uze of Projections. This Invester Presentation containg financial forecsats of the Company. Meither the Company's independent auditors, nor the independent reglatered pulslie accounting firm of CCH, audited, reviewed, compiled, or
Earfnrrned any procedures with respact to the projections for the purpese of their inchusion in this Investor Presantation, and a_cmdin?w. neither of tham expressed an opinien or provided any other form of assurance with respect
herele for the: purpese of this Investor Presentation. These projectiens should no be relied upon as being necessarily indicative of future resulls,

Industry and Market Data. In this Investor Prasentation, ©CH relies an and refers to certain information and statistics obtained from third-party sources which it believes to be reliable, including reports by market research firma.
Meither CZH nor Uk has independently verified the accuracy or completeness of any such third-party information.

This presentalion may contaln rademarks, service marks, rade names and copyrights of other companies, which are the property of their respective owners, Solely for convenience, seme of the rademarks, sendes marks, frads
narmes and copyrights referred to in this presentation may be listed without the Th, SM, , @ or ™ symbols, but Colsr Creek and Uiz will assert, to the fullest extent under applicabls lew, the right of the applicable owners, if any, 1o
these trademarks, service mark, trade names and copyrights.

Additional Infarmation. In connection with the proposed Business Combingtion, including the domestication of CCH as a Delaware corporation, CCH intends to filz with the SEC a registratian statement an Form S-4 containing a
preliminary proxy statament and a preliminary prospecius of GCH, and atter the registration statement is declared effective, CCH will mail a definitive proxy statement/pros tus. relating te the propesed Business Combination to its
sharehokders. This Investor Presentation dees not contain all the informadion that should be considered cencerming the proposed Business Combinafion and is not mtended 1o ferm the basis of any investment decision or any other
decision in respect of the Business Combination, COH's rs and other pemons are advised to read, when available, the preliminary proxy statementiprospecius and the amendments thereto and the definitive
proxy stabemeant pectus and other documents filed in connecbon with the propossd Business Combination. as these matarials will contain i rtant information about Uiz, CCH and the Business Combination. When svailable, the
definitive pro:r%s atemanb‘proaflachls and other relevant materials for the proposed Business Combination will be mailed to sharsholders of CCH a5 of a record dabe to be established for voting on the proposed Business
Combination, Sharebolders will also be able o obtain copies of the prelimenary prowy slatemenlprospectus, the deﬁnitivegrcxv stalementprospectus and olher documents Ted with the SEC, wilhoul charge, once available, at the
SEC's website &t www ssc.gow, or by directing a request to: Collier Creek Holdings, 200 Park Avenue, Mew York, MY 10166,

Participants in the Solicitation. CCH and its directors and execulive officars ma& be deemed participants in the solicitation of proxies from CCH's sharsholders with respect to the proposed Business Combination. A Bst of the names of
those directors and execulive officers and a descripbon of their mterests in CCH s contained in COH's annual repen on Form 100K for 1he fiscal year ended Decamber 31, 2018, which wag filed wilh the SEC and s avallabile

charge at the SEC's web site at www.sec.gov, or by directing a reguest fo Collier Creek Holdings, 200 Park Avenue, Mew York, MY 10188, Additional information regarding the interests of such participants will be contained in the
proxy stabementprospectus for the proposad Business Combination when available.

The Company and its directors and executive officars may also be deened to be paricipants in the sollcilation of prexies from the ehareholders of COH in connection with the proposed Business Combination. A list of the names of
such directors and exacutive officers and information regarding their imterests in the proposed Business Combination will be included in the proxy statementprospactus for the proposed Business Combination when available.

-
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| Collier Creek Holdings

Roger Deromedi Chinh Chu Jason Giordano Dylan Lissette Cary Devore
Chief Executive Chief Financial
F F -
Current Co-Founder Co-Founder Co-Fourider Officer Officer
: : : : Chief Executive Chief Financial
New Utz Chairman Special Advisor Director Officer Officer

+ Former Chairman,

Pinnacle Foods

+ Former CEO,
Kraft Foods

dutz
BRANDS

+ Founder and Sr.

Managing Director,

CC Capital

+ Former Sr.
Managing
Director,
Blackstone

+ Sr. Managing + CEO of Utz since

Director, CC 2012
Capital

+ Former + At Utz since
Managing 1995; worked in a
Director, \.rarieb,r of
Blackstone capacities prior to

becoming CEQ

-

EVP & CFO, with
Utz since 2016

Former Managing
Director,
Metropoulas & Co.

25 years in private
equity, investment
banking, and
public accounting
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Today’s Agenda

o Introduction & Investment Thesis

m Value Creation Strategy

dutz :
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l. Introduction & Investment Thesis
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Utz is a Perfect Business Combination for Collier Creek

Collier Creek S

——

Bduiz

BRAMNDS

= Completed $440 million IPO in October 2018 to
establish a new CPG “platform” company

= QOver 125 years of CPG and investing experience,
including:
— Several former executives of Pinnacle Foods led
by Roger Deromedi
— Proven operating playbook and track record of
shareholder value creation in food industry

= Objective at IPO to find Pinnacle 2.0: an attractive
platform asset well suited for its value creation
strategies:
— Accelerate topline growth
— Improve margins
— Make strategic acquisitions

® $35 million co-investment by Sponsors alongside
public investors (in addition to receiving promote
shares)

Leading manufacturer, marketer, and distributor of
branded snacks in the U.S., including potato chips,
pretzels, cheese snacks, pork skins, pub/party mixes,
and veggie snacks

Strong portfolio of national and regional brands,
including Utz, Good Health, Boulder Canyon, Zapp’s,
and Golden Flake

99-year-old family company with deep heritage and
authenticity

Over 43 years of consecutive Adjusted Net Sales
growth("

#2 salty snack company in its core geographies;
#4 nationally

2020E Net Sales of $910 million and Pro Forma Adj.
EBITDA of $124 million

1). Sowrce: Management estimstos and intermsl dats. Represents Adjusted Net Sales growth (befare changes to independent DED oparator discounts) for 2097-2019 snd Net Sales poarto 2097, Plesss soe page

40 for reconcifahion of Adjusted Nef Sales.

gu'z-
BRANDS
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Why CCH is So Excited About This Opportunity

Attractive and : B $26 billion in U.S. Retail Sales with 4.3% CAGR Over Last Five Years(!

Growing Salty

, Resilient to Economic Downturns (4% CAGR from 2007-2010)2 with Attractive
Snack Category

Defensive Characteristics

Significant
Competitive
Moats = Competitively Advantaged Manufacturing and Distribution Network

Iconic Brands with Strong and Growing Positions

= Organic Sales Growth (Strengthened Marketing, Increased Distribution, Geographic

- Expansion, and Further Sub-Category Penetration)
Multiple Ways .

to Win Margin Enhancement (Significant Cost Savings, Revenue Management, Mix)

Platform for Value-Enhancing Acquisitions

Commitment by Collier Creek and the Rice/Lissette Family to Long-Term Value Creation
Significant o s
Shareholder __'Allgnment on Utilizing CCH Playbook

Alignment = Retention of 90% of Existing Equity by Rice/Lissette Family, Representing 50.2% Initial

o = 11.6x 2021E Pro Forma Adj. EBITDA Multiple Represents a 1.7x Discount to 1-Year
8 Attractive Entry Peer Average®®

Valuation
17.8x 2021E Adj. P/E Multiple Represents 2.7x Discount to 1-Year Peer Average!®

)R MULO+C data (far S-pear perfod ended 12/28/2018). 2). Euvomonifor tnfermational data. 3). Peer 1-year sverages a5 of Jume 1, 2020, Utz 2021E mulfiphes commpared o peer NTT motltiples.

dutz
BRANDS

ECONOMIC OWNEISAID | e
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Transaction Overview

= Enterprise Value of $1,561 million("

= Prg forma for the transaction Utz expected to have 2020E Net Debt of ~$385 million or ~3.1x 2020E Pro
Forma Adj. EBITDA

® Transaction will be structured as an Up-C with the Company entering into a customary tax receivable
arrangement with Utz owners as part of the transaction

= Expected transaction closing in Q3’20

[ Expected Cash Sources and Uses ($ in mm) ]
Collier Creek Cash in Trust Account' $453 Cash Consideration to Existing Owners $60
Sponsor Co-Investment' 35 RepayExsting Debtand Preferred Units 376

- Transaction Fees 52
Total Sources $488 | |TotaIUses $488

1). Emtarprise value calcwlated based upon 81,157 milfion equity value and $408 milier of Nef Debt based on 1273148 balance. Equity value includes 175.{ shares oufstanding.  Excludes shares anderlying wamanis (3171.50 shike price)
el seller and Sponsor pefarnanse shares which vest af 572,50 and $T5.00 per share). Ascribes ro value fo el pregent value oF pel oparating feases or offer polential b aftnbobes,

E. Assumes no redemplions from CCH tus! account

3. fevsteen! purstid fo feard puiiase sgreement with Coller Craak Partners, LLG Sponsor) and vdepedent directon,

sutz. :
BRANDS
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CCH Team with Proven Track Record in Food Industry

[ Pinnacle Foods: Case Study

Pinnacle Foods Original Brands

b /" Stock Appreciation CAGR
Y A \ 350 - from PF IPO to Sale |
In Aot i
1 \%M | Pinnacle Foods 241%
;o :J— { +233.3%
| / 320 4 |S&P 500 103
: g :_ _____________________ '{;m'lswmfr Staples 6.0 J
1 \ i 290 4
1 f 1 1
1R fo .
1 £ 8 260
Lo _-:-—:{ 5l p
7 P %230 1
} =]
[ ! ] i o
mj;j! I\Pﬂ.r|[lg||cc‘ ; 200
k=
— . S—_— E %
£170 +72.4%
[ Netsales (smm) | | Adj. EBITDA (Smm)" |2
140 1 +38.1%
33,144
$675
110 A
80

Mar-13 Nov-13 Jun-14 Feb.15 Sep-15 Apr-16 Dec-16 Jul1? Mar-18 Oct-18

== Pinnacle Foods = 35&P 500 ====Consumer Staples

Met or Exceeded Consensus EPS Estimates 22 Consecutive
Quarters from 2013 — 2018

2007 207 2007 207

Source: Carmpany Mings, proxies, iveslor proselations, press roleases,
1), During this fime perod, net income (Togs) grew rom ($1715.4) million o $532.2 million,

dutz :
BRANDS
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Utz a Perfect Fit for Executing CCH’s Operating Playbook

Support Top Management

4 ™
Fullv Intearated + Productivity Process
L ]
. Stroyng s gnergies + Capacity Optimization
- o . N + High ROI Investments
s Multiple Enhancing Build B
PI tf Reduce + Lean Overhea
~ 1;;:“1 Costs and 4
e Strategic Expand - B
Pinnacle . BUIZ Acquisitions Margin Pinnacle | butz.
2007 -2017 . 2011-2019 2007 2017 | Today Future
i 5 1 Py : Cocs. 2% 4% | <% 34%
B 7.6% 8.1% Reinvest to | EBITDA Mid-
i - L} o,
\et Sades | Accelerate B \Margi 193% 215% | 124% oo
N Revenue
Growth
Marketing Spend (% Net Sales}\
+ Portfolio Strategy -
Pinnacle utz.
« Marketing/Sales Optimization "g* AN
2007 2017 : Today Future
« New Product Innovations s 3.4% | 19 249
5 4% | ~1% 3
* Distribution Expansion Five Consecutive Years of Composite
Market Share Gains at Pinnacle
Sowvce: Management estimates and company flings
). Repressnts Adirsted EBITDA as % of Nef Sales for Pnnacle. Represents Pro Fomma Adf. EBITDA as % of Pro Forma Nelt Sales for Uiz
Butz :
BRANDS
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Salty Snacks Among the Best Categories in CPG

[ 2010 — 2019 U.S. Retail Sales Growth("
4.3% ! ! '
; L am 3%
1 1 1
a a i
i 2.2% ; |
] ] 1
| : |
i i 1
] ] 1
: : i
i i i
12 Taotal Sweet Non- Confect. Baked lge Cream Aleohaolic Beauty / Home
Salty Snacks Packaged Biscuits /  Alcoholic St Goods. and Drinks Personal Care
F&B Snack Bars Drinks {3 Frozen Gare
Desserts
Source: Ewromonitor Intemational
Supported by Strong Consumer Trends and Category Dynamics ]

= 95% of U.S. Population Snacking At Least Once Per Day = Category leaders compete primarily with marketing and innovation

versus price

= Average American Snacks 2.6x Times Per Day
= | ow penetration by Private Label at 5-6% and flat for the |last

= ~50% of U.S Eating Occasions are Snacks fSCadE

i ) = Provides exposure to faster growing distribution channels
= ~50% of U.S. Consumers Replacing Meals With Snacks P g 9

EZpuree: IR, the Hartman Group, s The Congumer Gaods Farum.
1). Represents CAGR. 2). Defined as Euromaonitor LS. Savary Snacks category with Savary Biscolts remowed. 3). Excluces deiny products.

dutz :
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Utz Consistent Sales Growth Even During Economic Downturns

Net Sales ($ in millions)("

COVID-19/
- .
2001 - 2019 CAGR scoo | necession ;
: Q12020 |
Total 8% 1 Yot !
5772 I Growth :
1 ,
Organic(® 4% :_ +425514 :

Recession

3318

; 5290
Recession $766

1
I
I
1
I
1
I
s21g S22z 5228 I
1
I
1
I
]
1
I
1

L 2001 2002 2003 1 2004 2005 2006 2007 | 2008 2009 2010 ! 2011 2012 2013 2014 2015 2016 2017 2018 2019133

1). Source: Intsrmal finsnciale. Figunes for 2009 — 2019 represent Met Salss.

2). Baszed on mansgemsnt estimates for growth excluding scquisitions.

3). 2008 pro forma for the full year impact of Conagra Snacks and Hitchen Cooked acquisiions. Parods prior fo 2018 are aciual

4). Reprossels growth over the comparable pro forma QT 2009 ned sales, ncliding the impact of the Conagra Snacks and Kilchen Cooked acquisitions.  See pages 20 and #0.

dutz ;
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Attractive Value Creation Potential

L Long-Term Organic Growth Model ]
Net Sales el ;"ﬁz;ﬁ}tegor}' = Power Brands Focus
Adj. EBITDA 6—8% = Pproductivity / Margin Enhancements
Adj. EPS 8 -10% o Deleveraging
Exp. Dividend Yield” ~2% e ~40% Target Payout Ratio

Initial Annualized Dividend of
v $0.20 Per Share for FY 2020

Total Shareholder Return ~10-12%

Plus Additional Upside From Strategic Acquisitions

1). Based on management eshimates.
Z). Does not inclode pobential imcremental dividends from axcess fax distnbu fons.

sutz. ,
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Il. Business Overview

% esesrs 8

-
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Nearly 100-Year Old Family Company with Tremendous Heritage

. z . . National Scale Multi-Branded
Rich Heritage and Regional Expansion o e e | Toda
(1921-2011) Y

(2011-2019)

S —— A o

i 1921 — Founding by Bill i i 1990s-2010 — Geographic ; E 2017 — National Warehouse Distribution i
i and Salie Utz in i | Expansion Throughout i ! and DSD Transformation !
i Hanover, PA i | Northeast Jl * f d
& e e -
i | 1940s-1960s — First Dedicated |
—— i Manufacturing Plant (1947) {
i '+ and Expansion of Production E [ e i i i .
i Capabilities i { Today — Largest Privately-Held 1
e ' o t Branded Salty Snack Company l
i inthe US i
t — B+ million Pounds of Snacks
i per Week
t — Reaching 75,000+ Retail
ot I L Stores Across the Country }
P o et
# 2011-2019 — Rapid Geographic and Brand ‘\
: Portfolic Expansion Driven by Strategic M&A l%
- B . T — S in 2011 (South/Southeast) i
{ 1920s-1930s —Iconic  } | 1970s-1980s — Expansion { | ‘
| ‘Litte Utz Gir" Born {1 into Other Salty Snack {1 — &% in2014 (BFY) |
E | | Sub-Categories, Including | ; e IE
i UTzls { | PretzelsandChesse i _ @@ in2016 (Southeast) E
i ] e e 'F
N ,} ' — pultep in 2017 (BFY/West) i
(TR " i
1 1
\| — <SG in 2019 (Pacific Northwest) J/}
~ Bnacks 4
Sowee: Management estimates. e

dutz y
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Scale Player in Salty Snacks and #2 in Core Geographies

‘ 2019 U.S. Salty Snack Retail Sales ($ in millions)

Core" u.s.
Rank Share Rank Share
§16,047 Total Salty Snacks #2 7% #a 4%
Potato Chips #2 12% #4 6% ~82.000

Park Skins #1 23% #3 12%

31,459
$1.230 Cheese #2 7% #2 4%
51,004
Pretzels #2 17% #3 10%
472
$569
3492
$400
5260 S1s
1 $195 3187
517 170 $145 $116
- el
PepsiCo Campbell's Kellogg" General  Grupo Hershey's Hain Arca Hermr's Truco Gruma Conagra  Mars  Old Dutch All Other  Private
i Mills Bimbo Celestial  Cont. Branded  Label
psD® {/\ [/\ x (/\ x v i v x v
Category
Diversificationt \ Y Y N Y N Y N Y Y Y N N Y N Y

v" DSD Network -~ Utilizes Partner's DSD Network X Mo DSD Network

Source: 1A MULG-C data (52-wesk pevied ended 12/282018).

1) Corg g e fegacy and Mid-Aflaritic regions of Connecliewf, Defaware, Maime, Mangland, Massachuselts, New Hamoshire, New Jorsey, New York, Pennsyivaia, Rhode Islhand, Vermont, Virginia, and
Washirnalon DUG, s wel s Alabavna, Wnois, Ovegoe, and Washinglorn whene Uz Bag acquired Stiong regioal Brands ano Qsiibolion capabillies in recent years. See page 25,

2). Aciested b inciud el year igact of he Conagra Snacks and Kichen Cooked acquisiions,

3). Acjusted to exchide the (U pear impact of brands aequired by Utz,

4). Based on management eshimates ana judgement.

dutz .
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Strong Brand Portfolio with Focus on Power Brands

{ Power Brands (71% of Sales) ]

health NERIDAYSN

EOY BEWS SO00T

LON TODRA CONFIANZA...ES

goliDep HERDEZ

CANYON

{ Foundation Brands (29% of Sales) J

[ Regional ] [ Other ]

* Partner Brands

", * Private Label

Syder U2

Mote: Ssles represant imvoiced sles, which represent net sates before the impsct of centain trade dedictions and independent D50 operstor discOUIE.

dutz .
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Broad Distribution Across Channels and Customers...

{ lllustrative Customers J

PON B-E Costco  pouar
=——WHOLESALE GEMNERAL
Albertsons

H

ger [ <O o

[ 2019 Utz Sales by Channel( I

QuikTrip sam's club
L O I
StOP&Sth‘ Tasmn FOaD CoARs

Wamart:: Wawa weis “§

No Customer Represents More than 10% Of Sales

15+ Year Average Relationship with Top Customers

1). Source: IR MULO-C dats (52-week penod ended 12292018, 2). Insludes dolasdiscount.

dutz £
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With Excellent Retail Shelf and Display Presence

!BRANDS

-, ' ,_.-’

dutz .
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Flexible, Efficient DSD and Warehouse Distribution System

Direct to Warehouse

""'1 7,000 Doors

Direct to Store (DSD)

75,000"' Doors

~3 50 Retailer Distribution Z - h ~1 ,645 Total Routes

Centers /A .
; Direct to
K _. Warehouse ey _ 3 of the Top 4
' Store Salty Snacking Companies
- N([:vsumk Operate DSD Networks!(")
Distributor etwor :
Distribut
ikl y Utz Transition to |10s
Brsar 4 % of Routes | 2016 2019
Company-Owned 67% 23%
Independent
Operators (10) e i
Routes

[ Completed Transition Expected in 2021 J

). Sowrced from manageren estimalos

dutz
BRANDS
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National Manufacturing Footprint with Broad Capabilities

4 Manufacturing Facilitie

= 400 Million Lbs. Annual Capacity!!
= ~§9% Capacity Utilization"

= Strong Quality and Safety Record

& Ei
;3*“53

Avocado Qil Olive Qil

Bags Barrels Multipacks

Continuous
Chips

[z B TORTILLAS
f .'.. 9 I ...-'

= | BN B

Baked Sheeted/ “-_ Organic Veggie

veasonals- Trays RegeaIam.gJ
). Based o mavagement estimales of avedabie copacily in 2018 over a seven-oay work scheatile, exchcding weekly cleaeup e,

dutz .
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Track Record of Accretive and Well-Integrated Acquisitions

Pre-Synergy Post-Synergy Cost Synergy
( AL T Adj. EBITDA Multiple Adj. EBITDA Multiple % of Revenue
L |
2019 CONAGRA | TThS 11.2x 7.4x 5.8%
Snacks Sny_ljp_r
B | podiiy
2017 : NM 10.2x(1) 13.8%
2016 15.8x 7.6x 9.6%
2013 health. 13.2x 5.7x 8.7%
po
2011 & 8.0x 5.6x 7.0%
All Acquisitions®? 7.4x 8.1%

Source: Management estimates. Table exciudes amaler fuck-in acquwaiions detals.
1). Purchasa prica nef af NPV of step-up tsx amortization benefitz axpectad fo be raalized from the franzaction.
2). Al acquisition stafisfics based on weighted average ard includes 6 additional smaler tuck-n scquisifions completed sincs 2071,

dutz
BRANDS
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Highly Experienced Management Team

https://www.sec.gov/Archives/edgar/data/1739566/000110465920070084/tm2021873d1_ex99-2.htm

Name Title Years at Utz Background
Dylan i i 24 Years 3 '
Lissette Chief Executive Officer 5;.}‘3-: Bl.RlA NE,_
y./ 4
Cary EVP & Chief 4 Years OOB oo
Devore Fi ial Offi M 2
v inancial Officer %ﬁ; UBS
Mark EVP, Sales & Marketing 3 Years P
Schreiber ! : Cwr
Tucker EVP, Chisf Supply 15 Years @’1
Lawrence Chain Officer -z
Alay EVP, Finance & Accounting 3 Years B,
Kataria Chobani.
Todd EVP & Chief 23 Years @/]
Staub Administrative Officer ‘

GLATFELTER

dutz
BRANDS
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lll. Value Creation Strategy

or

1

fR -
58

D Ve
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Goal: Be Fastest Growing Pure-Play Branded Snack Platform of Scale in U.S.

Reduce
Costs and
Enhance
Margins

Continue
Strategic
Acquisitions

A. Focus on Branded
Snacking in the U.S.

B. Deliver Strong
Synergies

A. Drive Productivity

B. Optimize Revenue and
Trade

C. Improve Margin Mix

Bdutz.

BERANDS
Value Creation
Strategies

Reinvest to
Accelerate

Revenue
Growth

A. Accelerate Power Brands Through Enhanced Marketing and Innovation
B. Expand Distribution in Underpenetrated Channels and Customers

C. Continue National Geographic Expansion

D. Increase Presence in Key Salty Snack Sub-Categories and Adjacencies

dutz
BRANDS
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Reduce Costs and Enhance Margins

Company Positioned for Significant Ramp-Up in Cost Savings and Margins

Eleven Acquisitions Successfully Integrated [ Utz Adj. EBITDA Margin® ]
. Business — 4 to 14 Manufacturing Facilities
g Transformation — SKU Count Expanded ~50%, Net of Rationalizations Mid-Teens
DSD Converted to Independent Operators ,ﬂ
i
r
Upgraded Management and Dedicated Continuous e

People,
Processes,
and Systems Manufacturing and Trade Management Systems Implemented
in Place

Improvement Resources

Single, Upgraded ERP System Underway

Constrained by High Leverage as Private Company

Capital

After SPAC Business Combination, Capital Reallocated to
High ROI Productivity Initiatives 20194 Target

Pro Forma'l

Available

Margin Target Reflects
CCH CCH Proven Productivity and Cost Savings Playbook Planned Increase in
Marketing and

Partnership : .
CCH Team to Actively Partner with Utz Management Brand Support

7). Represants 20194 Pro Fora Adj. EBITDA 55 % of Pro Forma Net Sales.
2). Soe page 40 for reconcilfialion.

sutz. 4
BRANDS
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Reduce Costs and Enhance Margins (Cont’d)
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A. Drive Productivity

Expected
Financial Impact

y,

Procurement

= e-Auctions
= Group Purchasing
= Product Design

Manufacturing
Processes

= | EAN/CI Projects
= Raw Materials Waste/Giveaways
= Forecasting and Scheduling

Manufacturing

® Plant Optimization

Savings of 3-4% of COGS

Ongoing Annual Productivity

Footprint Supply Chain Opportunities
Identified with $50 million
P Potential Over Three-Year
= Network Optimization ;
Distribution P o Period
= Route-to-Market Efficiencies
= Final |O Conversion
G&A o
= ERP Efficiencies
J
- ™
- = New Trade Management Software in 2020
2 Rpll e ey = | everage Insights from ERP Rollout ~25bps per Annum Over 3
and Trade Years
= Price Pack Architecture Initiatives y
N
C. Improve Margin = Grow Higher-Margin Power Brands
< R . i ~30bps per Annum
Mix = De-emphasize Lower-Margin Private Label/Partner Brands
A
Bdutz. z
BRANDS
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Accelerate Power Brands Through Enhanced Marketing and Innovation

l Increase Marketing Spend J { Strong Momentum in Key Power Brands J
Advertising Expense % of Sales Retail Sales ($mm) ACV Distribution (%)
5563 61%

Al
LT Target: ~3-4% 3.8% C,?‘G?:- AT %

« o= M 546
=5, < 44%
P A (1) i i
gy!; eer Average .

Improve Brand Marketing Execution

U - L 1. SN 018 _ 2004 ________ 209 ______
o JU 848
. H b, " & n : = . T P-G“L
Shift from “push” to “pull” marketing orientation Good _c. - 370
= Reallocate existing spend to higher ROl marketing hwm@ 513 . .
= Leverage consumer research and insights - g 014 g
= Enhance new product innovation capabilities W =
= |mprove sales execution with analytics and ' hd
technolo
9y Pork Skins Bt -1 i
Sowroe: Company filings, Managament estimates. (R MULO-C data for 2004 and 201§ ealendsr 2014 2019

Yeas. 201 2019
1). Repressnts fast reported fiscal year advarlising expense a5 a % of Nel Sales per most recen! form 10-K reviewed as of Apidl 29, 2020 Pesrs inclode Campbs.ﬂ's Flowars Foods, General Mills, Haim, Hershey, Hestess, J&J Snack Foods,
#otoog, Mondelez, s PepsiCe,

dutz ;
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Expand Distribution in Underpenetrated Channels and Customers

[ Share by Channel ] { C-Store and Mass Strategies ]

Food

! - ek 3.8% 1.9%
_‘ B
pemmce  Gampldi dutz Hobloggs HERSHEY'S
BB.AY, m

C-Store < . : |

3.5% 3.2%

sutz
24%
[ —
Yoemeco  Allggs  Guepsdi  BUIZ (BiB0)
R 57.6%
4.4% 3.8% 3.6%

ey
msieys BUlz. sy &

P
4.7% Share in C-Store and Mass Represents
$210mm of Incremental Retail Sales

A

Source: R MULO-C dafa (52-week penod ended 1/26:2020) for 2eily snack category by clhannel.
1). Pz Forma far Conagra Snacks and Kitchen Cooked scquisifions.

dutz
BRANDS

= Expand C-Store presence through
strengthened master distributor and
redistributor relationships

= Drive Mass distribution by
leveraging new national scale and
expanded brand portfolio

= Develop channel specific packages
and display units

[ Rapidly Growing E-Commerce ]

2019 Q1 20201

% of Net Sales 1.2% 2.0%

YoY Growth 83% 106%

24
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Continue National Geographic Expansion

[ Geographic Priorities J [ Strategies J

= Focus on Large Population Markets
—"Expansion” Markets: Florida, Texas, Mid-West

—“Emerging” Markets: California, Arizona

= Expand DSD Route Network

= Drive Power Brands via National Warehouse

[ Expansion

P W B Emerging * Make Tuck-in Acquisitions
Significant Opportunity for Growth in Expansion and Emerging Geographies ]
% 2019 Utz
Retail Sales N
= Each One Point Share Gain in
Core 59% #2 7.4% Expansion/Emerging Geographies
Represents $180mm of Incremental Retail
Expansion 3% #4 3.2% Sales
Emerging 10% #6 1.2% = 7.4% Share Nationally Represents
$890mm of Incremental Retail Sales j
National 100% 44 3.8

Sowrce: IR MULOD-C deta (52-wesk period endsd 122R2015).

dutz .
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Increase Presence in Key Sub-Categories and Adjacencies

BFY / Healthy Snacks = Bagel/ Cracker Chips

Protein Snacks * Nuts / Trail Mix

Baked Snacks = Salsa/ Dips

~
3.8% Share in Tortillas and RTE Popcorn : Strategies ]
Represents $235mm of Incremental Retail Sales :
i Introduce New Brands \' License Brands \
~ ™
% of Total :
Sub- Salty Snack Utz Al
Category Category Share i j sl Bt i ]
Potato Chips 30% 6.1% i
Tortilla 22% 3.8% | | J
E Line Extend Existing Brands Make Acquisitions )
Cheese 1M1% 4.2% :
i =
RTE Popcorn 6% 3.8% | | VEGGIE CHIPS
%f“‘m
Pretzel 5% 10.4% i udlg®
; -/
Pork Skins 2% 12.4%
i Other Adjacent Snack Category Opportunities J
Total(®) 3.8%

Source: IR MULO-C dafa [52-week penod ended 12203074),

1). Total market share includss com and other salty snacks.

dutz
BRANDS

Pita / Rice Snacks

26
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Continue Strategic Acquisitions

Proven Track
Record

Scalable
M&A
Platform

Robust
Pipeline &
Favorable

Competitive
Dynamics

dutz
BRANDS

/—

4 D

Acquisition-Savvy Management Team
and Experienced Board

F /
4 3

Significant Synergy Opportunities
Driven by Highly Leverageable
Manufacturing and Distribution System

/
4

Utz is Logical Consolidator in Category
with Numerous Opportunities

= Smaller Tuck-ins

= Transformative / RMT Vehicle

Near-Term Acquisition Criteria
A. Focus on Branded Snacking in the U.S.
with Concentration on Salty Snacks
— Facilitate Geographic Expansion
— Increase Presence in Sub-Categories

— Enhance Growth

AN /

( Deliver Strong Synergies

/;

Financial Priorities

= Accretive and Multiple Enhancing

= Consistent with Target Leverage Policy

27
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IV. Financial Overview

% esesrs 8

-
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Utz Growth During COVID Significantly Better than Competitors

= Owned manufacturing network with available capacity and durable supplier relationships allowed for flexible and

efficient production scale-up to meet significantly increased demand

= DSD distribution system with superior execution facilitated fast shelf replenishment and greater in-stocks

= Consumers reassured by strong brand recognition in Core geographies

= Significant growth delivered across key retail channels with less exposure to COVID-impacted channels

® Utz Brands annual retail sales exceeded $1 billion for first time (52 weeks ended 4/19/20)")

{ 2020 YoY Salty Snacks Retail Sales Growth!")
4-Week Period Ended 2/23/20 : 12-Week Period Ended 5/17/20
am | =) By Channel
Pre-COVID-19 | Post-COVID-19
' 38% u Total SS
36%
= Uiz Brands
24% 2% 26% S
20% 20%
18% :
14%  14% 14%
] 10% [
% sy 8% 50 1 9%

a, I A%

B o B B

. . Im} =
AR D

1). Retail Bales based on (R Salty Snacks category for MULO+C unibss othenidiss nofed.

dutz
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MULO+C Food Mass Club Convenience
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COVID Favorable Longer-Term for Utz Brands

- ® Stay-at-home orders reintroduced at-home cooking and eating experience

Longer-Term = Due to safety concerns, people will spend more time at home and avoid offices, restaurants, and
Increase in public gatherings, with a potential enduring shift to “work-from-home”

At-Home Food = Recession favors at-home versus away-fram-home consumption

Consumption

= Salty snack category growth driven by actual consumption given perishability and therefore more
resilient than broader CPG to de-stocking issues

= Mainstream brands like Utz more attractive during a recession

. ™ Strengthened customer relationships from ability to supply and provide retail coverage during
. COVID

and Share Gains = Trial generated during COVID creating satisfied new Utz consumers given excellent product
Longer-Term quality, with household penetration already increasing ~12% or ~2.7 million HH™

Accelerated Utz
Sales Growth

= Reduced competition from smaller salty snack competitors that are less well-capitalized and
more reliant on co-manufacturers and third-party distribution

2020 YoY Retail Sales Growth

4-Week Period Ended 3/22/20 4-Week Period Ended 4/19/20 4-Week Period Ended 5/17/20
33%
3% - —
2% 21% 21% 20% 21% 24%
16% 17%
- 11% gn, 10% a6 12% 12%
:- | B% T%
4% %
o 5 . - @ (0%)
i “qﬁ» @ g g"ﬂ' D ¢‘:}‘*‘ (5:'-; @ (19%) " ao%)
) u ’ - 5 <d =3 u ; .
Source: JRI MULO-C data. o ﬂ"f:é o l-:rri"'b ﬁwi‘w % et W "fflé‘ ‘“fég'«f“”&ﬂ f-"’ﬁ'b " ol Q&L b e

1), Bosed on IRV paned survey for the 12k perfod ended May 17, 2020, 2). Exciudes hoosehold cleaning prodects.
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Utz Phenomenal Q1 Performance

= More than half of Q1 year-over-year EBITDA growth generated pre-COVID

— Strong performance from recent Conagra Snacks acquisition (Q1 year-over-year Net Sales and Adjusted EBITDA
+10% and +28%, respectively)

[ Net Salos ($mm)t) ] { Pro Forma Adjusted EBITDA ($mm)@ }

(% Net Sales Margin ¢)
T

YoY $ Growth
$910 o $ 16

$108

$682
$661
s208 5228
al, al, 0204 QzQ4 FY  FY Qi, Qi Q2-Q4 Qz-Q4 FY  FY
2019 2020 2018 2020 2019 2020 2019 2020 2019 2020 2019 2020

). Pro Forma for the sequisitions of Conagra Snacks and Kilchen Cooked, 2020 numbers exciude the impact of the 52 week.

Z). Pro Forma for the sequizitions of Conagra Enacks and Kitchen Cooksd, Includes fil run rebe synengies and public company costs. 2020 numbers excluda the impact of the 53 weak.
3. See pages 39 and 40 for reconcifiation.

dutz .
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Summary Financials

[ . Pro Forma Adj. EBITDA
(% Net Sales Margin ¢)
(% in mm) $134
$910 $928 $124
$866
$772 $108

$707

2017 2018 2019" 2020" 2021 2017 2018 2019” 2020 2021
Net Sales @  Pro Forma Adij.
Growth 92%  1214%  514%  20%  EgiTDA Growth 96%  343%  151%  81%

Organic Retail

Sales Growth" 3.5% 26% 5+% 3+9%

T2, Prer formma for the acquisifions of Conagra Smaciks and Kitchen Cooked, Exciudes impact of Ulz's 53% week, See pages 39 and 40 for reconcifadion,
21, Pro foarmia For the acquisilions of Conagra Sracks and Mitehen Cooked, Excludes impact of L12's 539 woek, Inckodes full i rate Synemios. See pages 59 and 40 for recongiliation,

3). Growih rate refiects the inpact of Gnal IO conwersions, wikah raduee Net Sakes from indegandes! DED operator digeounts and ingreve Adiusted EBITDA Marging frant the efminarion of fed seilfing and sdminisfrative coets,

d), MR MULO+C data (calendar years ending 2017-2075), Excludes the impact of acquired bvands pntd a full year of Wiz ounership 15 in the basefine,

dutz
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Significant Profit-Enhancing Capex Opportunities; Strong FCF Conversion

{ Capital Expenditures ($ in mm)

= New ERP Implementation
Profit Enhancing $28.3

= Maintenance
$25.0

$18.6

$15.2 BE0

$3.2 $13.1

20174 20184 20194 2020E 2021E
i}
l?e?fSales M 22% 1.7% 1.6% 2.0% 2.7%
FCF " i . :
Conversion 79% 84% 87% 85% 81%

7). Calplalion exclles ERP implagrentalion copes and is based on Pro Fonma Nel Sales, See page 40 for reconeiiaion
2), Represens (Pro Forma Adjusted EBITIA = Capesx) ¢ Pro Forma Adjusted EBITOA, Calcuiation exclunes ERF implemenfation capex, See page 40 for recenciianon
3). Excludles 56 4 mitfan of non-recumng capex primaily related fo the rebulld of the company's fine damaged FL plant that was subsequantly sold iater in the year,

dutz
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Capital Focused on Driving Growth

Cash Flow Priorities ]

Business Growth
(Including M&A)

Debt Reduction

Dividend Increase

L .
'd '
Share Buyback
. S

Target Leverage

2020E Net Debt / PF Adj. EBITDA of 3.1x

Target Net Leverage of 3 — 4x

Higher Net Debt / Adj. EBITDA Possible for
Strategic Acquisitions, Returning to Target

Range within 1 — 2 Years

~

.

Expected Deleveraging'"

)

3.1x

2.6x

2020E 2021E

1), Represavls Nel Dol £ Pro Forma Adfersied EBITDA. Please see pages 28 and 40 for reconciiation of Pra Farma Adusted EBITDA to GAAR,

gu'z..
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Collier Creek < ?

m—

= s -
b b

= €Cl'a’ ' POTATO CHIPS
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Transaction Overview

= Enterprise Value of $1,561 million!"! (11.6x 2021E PF Adj. EBITDA)®

= Pro forma 2020E Net Debt / PF Adj. EBITDA of 3.1x (all First-Lien)

Existing Utz owners to be paid $60 million in cash consideration and issued 57.8 million rollover shares at close®
Company to enter into tax receivable arrangement with Utz owners as part of transaction

Collier Creek to convert 2 million Founder Shares to Performance Shares vesting at $12.50 and $15.00; rollover Utz

owners to receive 3.5 million Performance Units with identical terms

= Transaction Closing expected in Q320

Pro Forma Valuation ($ in mm)

)

Expected Cash Sources and Uses ($ in mm)

Collier Creek Cash in Trust Account™ $453
Sponsor Co-Investment'® 35
|Tota] Sources $488 |
Cash Consideration to Existing Owners 560
Repay Existing Debt and Preferred Units 376
Transaction Fees 52
[Total uses $as8 |

Caollier Creek lllustrative Share Price $10.00
Pro Forma Shares Qutstanding (mm) " 115.1
Equity Value $1,151
Net Debt " 409
Enterprise Value $1,561
Valuation ||[NTM PF Adj. EBITDA Multiple*” 12.1x
Multiples ||CY'21E PF Adj. EBITDA Multiple 11.6x

7). Enferprise value calcufated based upon £7, 757 mwilWon eguity vaiue and 5408 rmilion of Nel Dedd based on
123148 balance, Equily value includes 7757 shares oufstanding,  Excludes shares undedying warants (377,50
sirike pnoel and seller and sponzor perfonnance shares juwhich vest at £12 50 and £15 00 per zhare). Asenbes no
walug o net present values of net operating losses or ciher pafential tax atfibedes.

Z). Eee page 40 for reconcifiation to Fro Forma Ad). EBITOA.

3). Uz owners will retain imited Nabiity company interests in & subsidiary ¥mifed fabiiity company fo the pubiic
company (sea proxy for further details or frensaction sfrucfurs). Rolfover shamss repressnt public share equivalant
gy conversion of mited Wbty company inferests and exclide 3.5 milion selor perdformsnce shanes,

41 NTH EBITDA rulliple based on QF 2020 NTM Pro Forme Adfusted EBITOA

£, ASSURTES (0 redernplions from GOH rus! account

&), Invesiment pursssnt fo forvand purchase sgresment with Sponsor and ndependent direclors,

dutz
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Expected Pro Forma Ownership!®

Collier Creek
Public Shareholders

Collier Creek Founders

Rice/Lissette Family
(Existing Owners)
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Operating Benchmarking to Peers
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120% 913y

cY
2019 — 2021E

Net Sales 21%

1.4%

1.3%

Peer Median: 1.3%

0.7%

CAGR

(0.0%)  (01%) (4 gupy

& (7.0%)

14 9%
CY 11.5% Paar Median: 2.5%
2019 — 2021E l LR A% A% ek 3w 17w 6% 15%  13%
Adj. EBITDA

CAGR

21.9% 21.3% 207%  20.3% 19.6%

CY 2020E
EBITDA Margin

19.4%

18.1%

(15.1%)

M@@@ o’ O

Peer Median: 19.5%

l 10.7% 10.2% 8.0%

Source: Compary filings, FactSel, Marks! data as of dune 7, 2020.

3 ” ) " - ) C
o S D e %"'MM o o ) 7

T3 Pre Fovma for aequisibion of Quest 2). Pro Forrma for FY rpact of Conagra Socks and Kilehen Cook scquisifions. 30, Pro Forma for acquisition of Vaordean's, 4), Pre Forma for acquisition of Perfect Snacks. 8. Pro

Fovena far ciivestifre of Keebler, 8], Pro Forrma for ofvestitune of Tilda,

ganuus'
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Valuation Benchmarking to Peers (1-Year Average Multiples)

17 .9x 17.7% 16.8% 16 3% Peer Median: 14.8x
. : BEC M e o 133
i - 3x 12.8x

12.1% 11.2x

NTM EBITDA
Multiple

AP S I P o

18.8x 16.3x%

Peer Median: 13.3x
15.6x 14.7x

1E7x 13.4x 13.1x 13.1x 13.1x 12.8x 127x

T8 o7

NTM + 1
EBITDA
Multiple

@ B W

31.5x Peer Median: 20.5x
AT
: 21.2x 20, 8x 20.3x 18.9% . 7 o
) B B 17.0x

NTM + 1

15.4% 15.3x%

P | E Multiple

P @ O o P S

Source: Campany Mings, FaclSel Marke! data as of June 1, 2020,
1). Data az of PO date, October 15, 2099,

2). Ltz NTA EBITOA multiple besed o Q220 NTM Pro Forms Adjusted EBITDA and NTM+1 multiples besad on FY 2027 figures.

ganuus'
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Margin Enhancements Further Reduce Implied Entry Valuation

(& in millions)

r N i
“tz Pro Forma Normalized Financial Profile
(%~ o A ND S Adj. EBITDA  Incremental % of Identified Implied
Current Financial Profile (2020E) B IR R v Kl Mo
HetBal i 15% $12 25% 11.4x
et wales
Adj. EBITDA (4) $124 16% $22 43% 10.7x
Adj. EBITDA Margin 13.6% 17% $31 61% 10.1x
. , _m  Mid- \
Normalized Adj. EBITDA Margin Thone Median Peer NTM EBITDA Multiple® — 14.8x

1). Represents potential future margin fevel bazed on management and COH estimates refiecling identified potentis) magin anharcements snd inplusiee of expected inaremaenfal Mmarkeing invesinents
2). Incremenial EBITOA as & percenfage of (denfifed supply chaln cosf savings inftlahives fhat have the pofendial o camulatvely defiver approximately 350 mion of annual gross cost savings.
3). Represents 1-pesr svarage. Peers includs BeilRing. Campbel's, Flowers Foods, Ganeral Mifls, Hain Calesiis!, Harshey's, Hostezs, [ Snack Foods, Keliogg's, Mondelsz, FepsiCo, and Simply Good. See page 36 for additions) defsil

4). Sas page 40 for reconcilistion.

dutz 5
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Expected Board of Directors
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Collier Creek Director Nominees

Family Director Nominees

Name Title Bio Name Title Bio
= Former Chairman,
Roger Chairman Pinnacle Foods, Dylan Chief Executive CEO, Utz
Deromedi - Former CEO, Kraft Lissette Officer 24 years at Utz
Foods
*  Former EVF & Chief
Director; Financial Officer , i
: - ! Director; Former Chairman &
i i i Pinnacle Food i :
s ts;:lgck (C::Eii:nﬁ:::r F ac P;:Fi? ® :::: Chairman Emeritus; CEQ, Utz
] = Former ) -
. y ' Special Advisor +
Special Advisor International Home P 40+ years at Utz
Foods
= Former EVP & Chief
Supply Chain Officer, President & CEQ,
Pinnacle Food i s rth
Tony Director innacle Foods Tim Diractor agewo _
Fernandez « Former Chief Supply Brown 25-year Director at
Chain Officer, Utz
Cadbury
«  Sr. Vice President,
Chatstin Diageo John CFO, Hydrofarm
risti ) i
Choi Director » Former Global Brand Lindeman Director Former CFO,
Vice President, AB Calavo Growers
InBev
Director * Sr.Managing Director
Jason Chair, Director, CC Capital John Chair, Nominating Former CEQ,
Giordano Compensation +  Former Managing Altmeyer & Governance Carlisle Syntec
Committee Director, Blackstone Commiltee

MNote: Represents expecied dirsctor nominees, subfect fo raguisite spprovals.
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Non-GAAP Reconciliation

Non-GAAP Reconciliation

Fiscal Year Ended,

Fiscal Quarter Ended,

Hote: Doltars in Milions.

1). Includes net interest expanse refated fo third-parly oblizabions and interes! income on loanz mads to indepandent S0 operators to facilate their purchase of delivary routes.

December December December | March 31, March 29,
31,2017 30,2018 29,2019 2019 2020

Net Sales (Per GAAP) $707 $772 $768 $178 $228
Independent DSD Operator Discounts 40 58 77 17 21
Adjusted Net Sales $747 $830 $845 $196 $249
Net Income (Per GAAP) $17 ($28) ($13) (%3) $2
Depreciation and Amortization 29 30 29 7 9
Interest Expense, net "’ 9 43 45 12 9
Tax Expense / (Benefit) (16) 2 3 0 2
EBITDA $39 $48 $64 $16 $21
Certain Non-Cash Adjustments ! 12 17 16 1 1
Acquisition and Integration ** 6 11 3 1 5
Business Transformation Initiatives 13 3 5 0 2
Financing-Related Costs / 4 1 5 - 0
Adjusted EBITDA $73 $80 $93 $18 $29

2). Accounting policy change, fir waive sdivstment fo loang-ferm incentive prograr, mark-fo-marfet commadify sdiestments, ad assedimpaimenbiyiie-offs
31 Non-recurring professional fees and expenses, tavel, anvd infegrafion costs refafed fo hisforical acquisiions

4], Man-recurming snd one-linme eosts fingling o

tting and p iona fees) of

cerfalr adminsiranive simpioyess, and change i vacation poficy,
5). Non-recuming financing costs and lnss on exhinguizhment of debt,

gu'zh
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Pro Forma Financials Reconciliation

Pro Forma Adjusted EBITDA Reconciliation

Mofe: Dalfars in Milans,

Historicals Projections Historicals
2017A 2018A 2019A | 2020E 2021E Q1"19A Q1'20A
Net Sales (GAAP) $707 $772 $768 $927 $928 $178 $228
Pre-Acquisition Net Sales ‘" - : 97 - - 26 -
Impact of 53rd Week - - - (17) - - -
Pro Forma Net Sales $707 $772 $866 $910 $928 $204 $228
Independent DSD Operator Discounts 40 58 77 82 93 17 21
Pro Forma Adj. Net Sales $747  $830  $943 | $992 $1,021 $222  $249
Adjusted EBITDA $73 $80 $93 $124 $133 $18 $29
Pre-Acquisition EBITDA " . 2 10 - - 3 -
Acquisition Synergies “! - - 7 5 1 2 2
Public Company Costs ' - - 3) (2) . (1) (1)
Impact of Utz 53rd Week - - - (3) - - -
Pro Forma Adjusted EBITDA $73 $80 $108 $124 $134 $22 $30
1). Includes Conagea Snacks and Kitshen Cooked pre-aoquisfion contnbution.
Z). Includes Conagrs Snacks synerghes in addiion to synenpias related to the sequizibion of Kifchan Cookedl
3. Full year impact of anticipsted incrementsl poblic company costs.
40
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